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LOMO: LESS ONLINE 
MORE OFFLINE

PASSION GR AD PROJECT: 

DANI HERNANDEZ, ERIN R AMSEY, AN THAI

OV ERUSE  OF  T ECHNOLOGY

This case study explores the constantly growing   prob-
lem of technology overuse and addiction. Focusing on 
targeting the most affected generations – Millenials and 
GenZ. The goal of this advertising campaign is to expose 
our audience to the problem and ironically use technology 
itself to encourage people to build a healthier relationship 
with it. Alongside the campaign, we developed the brand 
LOMO which its overall purpose is to promote an active 
life outside the screen.

L I F E  I S  B E T T E R
B E Y O N D  T H E  S C R E E N .

#LOGOUT

View Campaign

https://97ac47f7-0e8e-4f5c-83a7-d273c8e81144.filesusr.com/ugd/8691e8_07cd6e234e39452aa5f5da1ccd52f3d0.pdf


02

N AT ION A L  OFFL INE  DAY  A DS

A day dedicated to offline interaction and face 
to face communication to promote a life out-
side a screen. It will be the last Saturday of 
August and will be represented by the power 
button and the color orange.

LOMO will also partner up with business around 
the United States, who will use the “Currently 
Offline” social post to encourage the audience 
to #Logout.
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T HE  LOMO CH A L L ENGE

Challenge people to logout of their social media 
accounts and stay logged out for 24 hours, granting 
them a last post and allowing them to nominate any of 
their friends. Once the 24hrs are over we reward them 
with redeemable points they could exchange in any of 
our participating locations.
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D IG I TA L  BOX  &  RE AC T ION  V IDEO

The Digital Box is a 36 sq. ft. box completely covered in 
screens. The box will confine our audience inside tech-
nology and have them experience a life behind a screen. 
This box will be found in public locations throughout the 
United States, including parks and university campuses. 
The goal is to show people how easy it is to be trapped 
by the digital world and miss out on the real world.

Following the social experiment will be a reaction video 
of people interacting in and outside the box. Video will 
be used for promotional purposes in social media.
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SPECTRUM MOBILE:
HUGE DEAL

INFUSION: 

CONCEPT DEVELOPER, JR . ART DIRECTOR

DR T V  SP O T

When Spectrum approached the creative team at Infusion 
with this spot initiative, the first thing they said was “this 
campaign is going to be ‘HUGE’ news for mobile.” Our 
purpose was to propose next level ideas and make a DRTV 
spot as BIG as it’s deal.

Watch Spot

https://www.dani-hernandez.com/hugedeal
https://www.dani-hernandez.com/hugedeal
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COPY WRITING:
MANOLO VARGAS, CATALINA WAL SH

PRILIMINARY CONCEPT COPY WRITING: DANI HERNANDEZ

CONCEP T  &  S T ORY BOA RDING

Our purpose was to develop a disruptive DRTV spot that 
called as much attention as the special offer Spectrum 
Mobile was going to announce. The goal was for our audi-
ence to take away the key advantages of this offer as well 
as the sentiment of greatness.
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SPECTRUM: 
PRIMO 

INFUSION BY CASTELLS: 

JR . ART DIRECTOR

GR A PHIC  DR T V  SP O T

Starting as a :30 second CTV graphic spot, PRIMO brought 
great results for Spectrum wih an amazing CPC rate. It’s 
success gave us the opportunity to expand the campaign 
into a :60 DRTV spot that ran for months across most 
Hispanic networks. Reaching a high call volume rate and 
bringing up sales for Spectrum TV and Internet services. 

Watch Spot

https://www.dani-hernandez.com/primo
https://www.dani-hernandez.com/primo


CONCEP T  &  S T ORY BOA RDING

Our purpose was to develop a graphic spot that demon-
strated the frustration of paying too much money for mul-
tiple streaming services and still not having anything to 
watch. The goal was for our target audience (Hispanic/
bicultural content omnivore bingers) to make the switch to 
Spectrum by communicating their key advantages – fast 
and reliable Internet and multiple entertainment options 
for the entire family inside and outside the home.

COPY WRITING:
MANOLO VARGAS, CATALINA WAL SH
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ON  ROA D  EN T ER TA INMEN T

The purpose of this project is to generate a new innova-
tive interface design for an electric autonomous vehicle. 
Being the first versatile van with fully automated driving 
mode, Volkswagen’s I.D. Buzz is the perfect inspiration 
for an inter face dedicated to “on road entertainment,” 
for both driver and passengers. The goal of this interface, 
is to elevate the user’s driving experience.

VOLKSWAGEN I .D. BUZZ
CONCEPT INTERFACE

View More

https://www.dani-hernandez.com/volkswagen
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FOCUS  GROUP  &  TA RGE T  AUDIENCE

After surveying a group of 30 individuals, it 
was determined that the ideal target audience 
are multitasking millenials ages 27-39. Taking in 
consideration their current pain points, it  was 
found that there is a high demand for better 
on road entertainment.
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AU T O  DR I V E  EN T ER TA INMEN T

Watch your favorite movies, catch up with texts and social media, 
write emails, or simply sit back and relax only while using Auto 
Drive Mode. An all new on road entertainment user experience.
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SCEN IC  DR I V E  SH A R ING

Photograph, record, and share your favorite scenic route 
with family and friends by flipping your view to the outdoor 
camera while on a video call. 

Watch Prototype Video

https://vimeo.com/464337482
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BR A ND  C A SE  S T UDY

In Da Box is a custom stationery and lifestyle 
goods subscription box service made by cre-
atives for creatives. This case study explores 
the pain points of   ar tists going through a 
creative block and uses wearable, transport-
able, and paper good items to bring a cre-
ative solution and expand creativity.

IN DA BOX
SUBSCRIPTION

View More

https://www.dani-hernandez.com/indabox
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FEEL  T HE  N INE T IES  COL L EC T ION

A collection based on the ‘90s style, color, 
and feeling; exploring the artistic concept and 
personality of one of the many featured artist 
curating and collaborating with In Da Box.
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Each box will be designed and curated by a collaborat-
ing artist, surrounding a theme. Inside you will find one 
poster and multiple misc. items (notebooks, pins, stickers, 
patches, sticker books etc.) all chosen particularly for each 
individual subscriber.

Items are meant to for the exploration of creativity of 
both the artist creating the box, and the creative who 
will receive it.
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http://dani-hernandez.com
https://www.linkedin.com/in/daniela-hernandez96/

